@ HOW TO WRITE A MARKETING PLAN

WHAT IS A MARKETING PLAN?

A marketing plan is a specific type of report that describes your
advertising and marketing efforts for a set period. It may be also
be included as part of a company’s business plan.

Like any report it makes use of headings, sub-headings, dot
points and graphs to present the information,

PARTS OF A MARKETING PLAN

A basic plan should contain the following sections:

e Title page

e Contents page

e Summary of market position
e  Current market

e The product

e Target market

e Marketing goals

e Marketing strategy

e Bibliography

TITLE PAGE

The first page of your plan should be the title
page. It needs to include:

Title — ERVAGGIIN[CRYA

The title Period ——MM™ 2020-2024
The period the document covers
The author of the report

The date of submission

You can put the information anywhere on the Date of submissi
page. ate of submission \ 22 March 2020

AINSLEY BAKITCH

/
The design is optional, but this design comes Author CODE(PERT
from the freepik website.

2
*/9‘ freepik.com
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Contents

This should be completed last.
Make sure all sections are
mentioned.

Summary of market position
What does your industry look
like and are there any statistics
that might be useful?

Current market

You need to include sections on:

e Physical factors

e Economic factors

e Cultural factors

e Technological factors

Make sure each section has a
clear heading.

The rest of the report should look like this.

_

Contents
- e - — 2
O LTI LT 2
. 2
. 2
e e
............ 2
- - - B L A L AN e sn N s s s s snn AR s o 00 00 000 3
n o
- )
3
..... 3
....... 3
4
Summary of market position
- e e — - e e g e e S
— - - - P — - p— — e —— -
- - - — - —— — - -
gy Py WS —— . - - - e e - e ey -

A . ) B T i e i I i d
Tl — . — . R B ) WE W W NG m————
- e e @ e g W e B e e e )
T M s e SPTNRICEIIY Sr reg e

30
20 20
10 10

2012 2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

Current market

Physical factors
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Economic factors
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Cultural factors
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Technological factors
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The product I 2 The product

Describe your product or service

and, if possible, include your T - . e — S By Gulintn e o o
unique selling position (USP). e —— Y ——— -

- e T e @ e g W W e e W —— Y
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Then look at your competitors

so you're aware of what Competitor - People

products and services they offer —— Samfenay amaaan.
and even their sales strategy. e . - . PP WS G D S oo w— = ct—y
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With your S.W.O.T. analysis, -
Freepik has professional
templates you can use.
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Strengths Opportunities
Lorem ipsum dolor sit Lorem ipsum dolor sit
amet, consectetuer amet, consectetuer
adipiscing elit, sed adipiscing elit, sed
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Weaknesses Threats

Lorem ipsum dolor sit Lorem ipsum dolor sit
amet, consectetuer amet, consectetuer
adipiscing elit, sed adipiscing elit, sed

Target market ————» | Target market
This is where you define who is

) Demographic & psychographic analysis
your primary customer.
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Marketing goals
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Marketing strategy
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